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August 14, 1944 

~; John w. Pehle, Asst. to Secy. 
Department 'of .the Treasury 
Washington, D, C, 

near Mr, Pehle: 

"Advertieing and the War Effort" is the title 
of en editorial Collier's is publishing in its issue of 
August twenty-sixth. 

The.war hae thrown new light upon the Alreri-
can eyatem Of private enterprise and upon the effective­
ness of edveiitising in making ideae of ne tio11el importance 
plain and pereueaiveo' · · 

Hoping that t.his might interest you, I em 
presuming to nieil e rough proof to you in advance of 
publication, 

Sincerely,youre, 

~~,;f'.,~ 
Williem,L. Chenery 




